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Message from the Director

The first quarter of 2011 is the good start fo the year as compared to the previous year. And yet, what today’s
global business should really be worrying about is the threat of inflation and crude ol price. These 2 critical factors could slow
down the economic expansion. Nevertheless, since this is recognized as the globle problem, itaffects all regions throughout
the world. In Thailand, most of the entrepreneurs had ever simultaneously facedwith both local and international pressure
severdl time. They, consequently, are strong enough to pass through the year with much less difficulty. Al UREKOTE-THAI

colleagues strongly encourage and always stand alongside our customers in all circumstances.
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Flooding VS Floating.

In paint applications, FLOODING and FLOATING are
rather complicated defects due to the fact that the terms
of these two problems may be used combinedly in different
industries. However, both FLOODING and FLOATING are
relevant to the change of color shades during wet paint.
There are many components and factors that
influence FLOODING and FLOATING. Among
these factors are :

1. A consequence of flocculation of one of the components
in a mixiure of dispersed pigments

2. Different migration of pigments

Floating

*If concentration differences are
visible across the surface of the
paint film, cnerefers to "FLOATING”

(horizontal seperation)

If pigment conceniration is
uniform on the surface but not
through the thickness of the
film, one refers fo “FLOODING””

(vertical seperation).

These defects, FLOODING and FLOATING, are commonly

encountered with pigments in blue, green, yellow shades.

@3l iAamaniiu (For solventbome paint formulation

Afcona 6220/ Afcona 6225/ Afcona 6226 Afcona 6220 [Afcona 6225 [Afcona 6226

Afcona 4530/ Afcona 4560 [Afcona 4570 Afcona 5065 fAfcona 5066 (Silicone free)
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Product Recommendation

Starr FPB 1250

Starr FPB1250
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Test Results @ 30 PVC
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Starr FPB 1250

Starr FPB 1250 is a 100% full special Acrylic Polymer.
Through the modem manufaciuring process, this product
has fine particle size which suits for wide range of paint,
including matt paints, semi-gloss and gloss paints, or for
the application or industrial coating. Starr FPB1250 exhibits
high gloss, good weatherability, good resistance on alkali

and rub, and excellent adhesion.

Technical Properties of Starr FPB 1250

* Appearance Milky emulsion

* % Non Volatile 49,5 - 50.6
* pH 8.0 - 9.0

* Viscosity 500 cps

No. Test ltems FPB1250

Compet.l Compst.ll Compet.lli

FPB 1250
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FPB 1250 Compet. | Compet. Il Compet. lll
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Water Resistance
1. Coat paint of fiber cement panel allowed to dry 24 hr.
2. Immerse the panels in tap water for 10 days (follow TIS.)

3. Wash the panel with tap water and check fim appearance

Weathering Resistance
1. Apply paint on fiber cement panel allowed to dry 24 hr,
2. Place the panels at the fop of office building for 1 month.

3. Check film appecarance.

Storage stability @ 50*C x 15 days
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nsnnemaamalulazuay Siberline gjlﬁm Jinan | Siberline’s Technology Transfer to Jinan Plant in China

UszinAqu * Siberline technology-based ALUMINIUM PASTE manu
* Aluminum Paste fandenaluladans Siberline factuing at Jinan Plant have been completely successful.
tszaumnudnEalunnsuaniiiias Jnon Beuoauds *All products achieved world-class quality standard of
* o quandunldaunInaiuNaInsgIusziulan siberline.

284 Silberline *Can be distributed to customers in Asian Region
& mmméwaﬂﬁﬁugﬂ ﬁ'ﬂ.u@]ﬁﬂ TAeLae Lo *Meet with customers’ needs and enhance faster service
* NUNINABLIAUDIANNABIMSUANSLENISILNgN AN LA to the customers

& &
FAALTAUNUU *Create products with

* afwarsANARd N ANuTANIsuduaY advanced innovation

Product List SS J and SSP J

Porduct Name Type Particle Size, D50 | Characteristics
(Micrometre)
1 Sparkle Silver J 5541 Non Leafing 14 Corn Flake
2 Sparkle Silver J 8631 Non Leafing | 16 Corn Flake
3 |Sparkle Silver J 5591 Non Leafing 19 Corn Flake
4 :-Sparkle Silver J 6321 . Non Leafing . 12 . Corn Flake
5 | Sparkle Silver Premier J 0363 . Non Leafing 36 Lenticular / Silver Dollar
6 Sparkle Silver Premier J 0563 Non Leafing 36 Lenticular / Silver Dollar
7 VSPCITHB Silver Premier J 2625 Non Leafing I 52 Lenticular
8 Sparkle Silver Premier J 1523 . Non Leafing 32 Lenticular / Silver Dollar
9 Sparkle Silver Premier J 1582 . Non Leafing I 28 | Lenticular / Silver Dollar
10 Sparkle Silver Premier J 3582 Non Leafing 28 Lenficular / Silver Dollar
11 | Sparkle Silver Premier J 4512 Non Leafing 21 Lenticular / Silver Dollar
12 -_Spcukle Silver Premier J 4591 Non Leafing 19 . Lenticular / Silver Dollar
13 Sparkle Silver Premier J 4561 Non Leafing _ 16 Lenticular / Silver Dollar
14 Sparkle Silver Premier J 6561 Non Leafing _ 16 Lenficular / Silver Dollar
15 Sparkle Silver Premier J 6581 Non Leafing : 18 Silver Dollar
16 Sparkle Silver Premier J 6751 Non Leafing 15 Silver Dollar
17 | Sparkle Silver Premier J 6731 I Non Leafing . 13 Silver Dollar
18 | Sparkle Silver Premier J 6741 Non Leafing 14 Silver Dollar
19 Sparkle Silver Premier J 6901 Non Leafing ' 10 Silver Dollar
20 Sparkle Silver Premier J 7871 _ Non Leafing 17 Silver Dollar
21 Sparkle Silver Premier J 8612 Nen Leafing 21 Silver Dollar
22 Sparkle Silver Premier J 8671 . Non Leafing | 17 Silver Dollar
23 Sparkle Silver Premier J 9941 Non Leafing 14 l Silver Dollar
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1. THE EXPANSION THAI AUTOMOTIVE MARKET
Lexas Co. Ltd. Revedled its confidence in the contin-
uous growth despite the business overview during theearly of
the year which might be slightly affected by political prob-
lem. As a result, the Company had managed to increase
2010 sales growth of 158% comparing to the previous year.
Considering the Company’s performance of 3 quarters, the
brand had already surpassed its sales target. Its 10-month
sales volume of 2010 was at 115 cars(95 cars
delivered), which occupled 47% market shares
from total Lexas dedlers. The year was marked
by the success of the 15260 and RX270 in partic-
ularto increase 2010 sales growth of 15% comparing to the
previous year. Considering the Company’s performance of
3 quarters, the brand had dlready surpassed its sales target.
Its 10-month sales volume of 2010 was at 115 cars (95 cars
delivered), which occupied 47% market shares from total
Lexas dealers. The year was marked by the success of the
15260 and RX270 in particular.
2. THE INTENSE COMPETITION
AMONG ECO CAR MARKET
In 2011 and 2012, the competition among eco car
market will become more intense if the conditions and car
specification, including selling price, of Hyundai i10
could be finalized. Together with the launch of Mitsubishi
i3MiEv or Colt, these will arouse the frend of Eco Car
Fever in Thai automotive market which may result in the

decline of other car segmentsll At that time, TOYOTA

the leading player might furn their attention fo occupy

a part of this market share.
Source: Slamrath Newspaper, dated the first of Junuary 2011

Dally World Today Newspaper, dafed the fist of January 2011
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Due 1o the coral bleaching phenomenon resulting in
widespread damages to corals,the environmental
development and conservation project had been changed
from coral plantation fo dam building activity under
“the concept "“Urekote-Thai’s Dam Building Project to Restor
Nature’s Balance*”, led by Management team.”Also.we
were honored to have our valuable cusiomers, together with
Urekote-Thai staff as a part of this activity. The purpose of
this project was fo conserve forest ferfilization and to restore
water so that is would be available as long as possible.
The activity was organised af the Forest Portection Division
Region 5, Koeng Krachan National Park in Phetchaburi
Province on September 18, 2011. This event completely
achleved the objectives as well as with happiness and much
fun. It was also a part of Do Good campaign

campaign as our iributes o the beloved King.
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Our Organization
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UREKOTE-THAI held the annual seminar

and the New Year

Party on 17-19 December 2010, under the agenda
“Team Building Integraiion” ai Novotel Rayong Rimpae
Resort, Rayong province.”Nowadays, it might seem difficult

o build a feam or io adopt new managing styles
through the “performance as one man show” of “soloist”if
staff were not well qualified or lack of sufficient” capabilities.
The Company realized that the activities of feam building
would help the staff open their hearts fo each other and
strengthen the rapport in order to build the organizational
power. Not only focusing on the theory, the seminar was
fulfiled with several enjoyable activities such as Dragon Ball
and Rainbow Bridge.

“Also, the Company held

the New Year Party under the B

concept of “Party on the Beach o T

celebrate”the coming of 2011.
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: Account Supervisor

: Accountant

i Account&Finance Dept. Manager
: Finance Dept. Manager

o o

: Senior Finance Officer



